
Steamboat Springs Info: Steamboat Chamber steamboat-chamber.com
Contact Us: Steamboat Design Camp 970-439-1161 camp@yvdg.org yvdg.org

THURSDAY, AUGUST 9   Optional Arrival Date 

Lodging info to come early July

FRIDAY, AUGUST 10 ¬ CAMP BEGINS! 
Please check into The Olympian by 10 a.m.

b  Welcome Session     (Get to know everyone; camp rules/guidelines; short tour of Steamboat; etc.)

b  Lunch
b  Client Meeting

b  Work Session 1
b  Dinner Out

b  Work Session 2

SATURDAY, AUGUST 11 ¬ DAY 2 
b  Breakfast

b  Morning Hike/Bike Ride/Recreational Activity

b  Work Session 
b  Lunch

b  Work Session 2
b  Dinner + Evening Social Activity  
    (Music; Rodeo; whatever happens to be going on...)SUNDAY, AUGUST 12  ¬ DAY 3 

b  Breakfast
b  Morning Recreationb  Personal Project Time     (creative exploration inspired by SHARE: sharepdx.blogspot.com/)

b  Afternoon Off for exploring, shopping, soaking up atmosphere

b  Dinner Outside
b  Project Recap for Monday Client Meeting

MONDAY, AUGUST 13  ¬ DAY 4 
b  Breakfast

b  Client Meeting
b  Work Session 

b  Lunch
b  Studio Tours from local Steamboat Creatives

b  Work Session 2
b  Dinner Out

TUESDAY, AUGUST 14  ¬ DAY 5  
b  Breakfast

b  Morning Recreationb  Finalize Project as neededb  Lunch
b  Evening Closing Party

WEDNESDAY, AUGUST 15  ¬ CAMP ENDS 

b  Breakfast
b  Check-out



About



Yampa Valley Design Guild



About
To inspire, bestow and advance design as a 
professional craft.

Mission
The mission of the Yampa Valley Design Guild is 
to bring together professional graphic designers 
for the purpose of community contributions, 
member education, ethical practices; and to
create a support group to exchange ideas and 
inspire creativity.

Description
We are a non-profit, made up of different types 
of local creatives that share a common goal of 
professional development, collaboration and 
community involvement.



Steamboat Design Camp



About
Steamboat Design Camp is a five-day camp for 
designers that are interested in using their
creativity to benefit a Steamboat non-profit
organization. Bring your design skills to camp 
and leave with a solid portfolio piece, a new 
resume call out, valuable experience in client 
designer interaction and great networking and 
relationship-building opportunities.

Coordinated by the Yampa Valley Design Guild, 
Steamboat Design Camp is an intense
collaborative design experience--from initial 
meetings to energetic brainstorming... design 
iterations to the final launch party. It will also be 
a chance to get inspired, and see firsthand how 
the designs you do can bring positive change in 
the very communities we all work and live in.



Creekside Chalet



About
Walk into Creekside Chalet and you will be drawn to the 
open spaces and common areas of this cozy chalet. 

The expansive Great Room with cathedral ceiling offers 
spectacular views of the mountains. Step out on the sunny 
south-facing deck for an expansive view down the valley. 
This room offers plenty of room for all to lounge in. The over-
stuffed leather furniture invites you to relax with your feet up! 

The spacious kitchen is fully equipped with professional 
grade gas stovetop and griddle, double ovens and double 
Bosch dishwashers. Aspiring chefs in your group can tanta-
lize your taste buds with the delights of their efforts that will 
energize you for a day on the mountain.  





Client



Yampa Valley Data Partners



Our Purpose
Yampa Valley Data Partners is a regional 
non-profit organization of Routt and Moffat 
counties that provides community information 
in the form of Community Indicator Reports 
and regional summits. Yampa Valley Partners 
facilitates community discussions and regional 
forums based on indicator data and issues
critical to the community. 

Our Vision
Yampa Valley Data Partners is recognized by our 
community and its leaders as a vital resource 
and partner for collaborative work among local 
governments, citizens, voluntary civic groups, 
the business community and philanthropic
organizations in the communication of critical 
issues of regional concern.

Our Mission
Yampa Valley Data Partners sup-
ports healthy communities in Routt 
and Moffat counties through devel-
opment and analysis of community
indicators, the anticipation of 
emerging regional issues and the
facilitation of communication, co-
operation and collaboration among 
valley communities to address these 
emergent challenges.



Project



Project List



Identity
brand standards
logo
business card
letterhead
envelope
stationary
door sign
table signage

Team
Kristin
Lisa
Stefanie
Tarbia

Layout
sales brochure
rack card
annual report
powerpoint template
community indicators report
economic forecast newsletter
website redesign
various advertisements

Team
Abby
Adele
Jacob
Jami
Melissa



Process



The second day of camp, we met with Kate to 
talk about her project wish list and to discuss the 
focus she wanted to take regarding the rebrand 
of Yampa Valley Data Partners. 

We discussed her current brand to find out what 
she thought was working or not working, as well 
as what she liked, didn’t like about the logo. She 
also provided more of an overview of the role of 
Yampa Valley Data Partners in the community. 

Once we had a better idea of the role of the 
organization and the requested project list, we 
all worked independently to create a few logo 
concepts. 

We came together to present our concepts to 
each other and to narrow down a focus for each 
person to continue working on. 

Each of us then presented our logo comps in 
front of the group and three concepts were
chosen from those to be presented to the client.

Kate was thrilled with our ideas and helped us 
narrow down the focus further to one concept to 
be refined.



After a direction was established for the brand-
ing, we decided to break into groups in order 
to be able to complete the entire project list 
requested by Kate. We decided that those who 
had their logos in the final three would continue 
to work on the identity/rebranding and the rest 
of the campers would work on the layout pieces 
and establishing a grid for her collateral pieces.

The focus of the identity group was to finalize the 
logo and start the concepts for the business card, 
letterhead and business card. Each of the mem-
bers of the group worked on these independent-
ly, while seeking input from the rest of the team. 

We then presented our concepts to the entire 
group (including the layout team) to get input 
regarding layout, colors etc. We then narrowed 
our concepts down to the three strongest to 
present to Kate. 

The layout team spent this time conducting
research on possible color options, stock
photography and layout ideas. Once they each 
developed a concept, the presented their ideas 
to us and we were able to help them narrow their 
focus further. 



The layout team then divided up the different 
collateral projects to be done and worked on 
them individually. 

The identity team continued to develop differ-
ent options for the various projects and I started 
creating the brand standards guide.

We held meeting periodically to run ideas past 
each other and members of the Yampa Valley 
Design Guild who stopped by to offer help and 
guidance. 

Throughout this process we met with Kate to 
show her proofs and refine the direction we 
were taking with the various projects. She was 
really excited and encouraging throughout the 
entire process and her enthusiasm definitely 
motivated us to get as much done for her as 
possible! 

She mentioned a few times towards the end 
of the process that she never thought that we 
would be able to complete all of the requested 
projects for her. She was only expecting to get 
three projects off her list of projects requested so  
she was extremely pleased to find that we were 
able to finish most of the items.



For the final presentation, we started off by
recapping previous meetings with Kate to
remind her of the directions we were taking
with her projects and to discuss any additional
information we thought she would need to
have her new projects printed. 

We continued the presentation by showing the 
final identity file options and discussing the 
different directions and uses that Kate could use 
them for. In addition to the requested projects, 
we also gave her some additional graphic
elements to use and a brand standards guide to 
help facilitate the design process in the future, 
since Kate uses different graphic designers at 
different times. 

The campers working on the layouts went next, 
each showing Kate the projects they had been 
working on and explaining how they tried to 
simplify everything by creating templates that 
she could use by filling in her own content. They 
also created a set of generic ads that could be 
customized by adding the desired copy.

In addition to the items on the project list, Jacob 
also created excel templates for graphics and 
charts as well as mocking up a new website
design for her to pass along to her web designer.

Our goal for Yampa Valley Data Partners was 
to set Kate up with a comprehensive design 
package that would allow any graphic designer 
to create additional designs based on the brand 
standards created by us at camp.



Community



Day One



On my way up to camp, I had agreed to stop in Golden and 
pick up Adele, who had come in a day early to visit a friend 
in Boulder. Most of the other campers were arriving that day 
and had planned to get rides with each other from the airport 
in Denver, so it worked out well for me to meet her in Golden 
and drive up together. 

We got to know each other well on the drive up and when we 
got to the house, Adele turned to me and said “Do you want to 
room together in case everyone else is weird?” My response; 
“Totally”. We were really glad we did, not because everyone 
else was weird, but because we were so similiar and ended 
up having a lot of fun. Especially after Adele broke the toilet 
in our room, 30 minutes after we got there.

Once everyone had arrived and 
picked rooms, we had a meeting 
with the Design Guild to introduce 
ourselves and discuss tentative 
plans for camp, working etc.

Everyone was starving from
travelling all day so after the
meeting, we drove down to town 
and went out for dinner and drinks 
at the Slopeside Grill. 



photos



Day Two



Day two started off early with 
breakfast provided by our client, 
Kate. We had a long introductory 
meeting with her in the morning 
before we spent the majority of the 
afternoon working on projects. 

We went out to dinner again, this 
time at the Boathouse Pub. They 
had a beautiful second floor patio 
with amazing views of the river so 
we hung out and had some drinks 
before heading to the free War 
concert in the park. 

Unfortunately, it started raining shorty after the concert was 
supposed to start and no one was really dressed for rain so 
we decided to head over to a bar and restaurant Lisa told us 
about. 

The Laundry restaurant is known for their artisanal, local 
food and infused alcohol drinks. Since we had already 
eaten dinner, most of us went straight for the drink menu!  In 
addition to the standard cockrtails like martinis, they had 
quote a few crazy concoctions like a Habanero Margarita and 
drink specials of the day. I ordered a cherry vanilla infused 
bourbon with cherry bitters and cherry syrup. 



photos



Day Three



Day three was the first day that we 
were able to explore the area and 
see the town. We all headed 
downtown mid day to wander 
through the  Farmers Market, 
eat lunch at the food vendors and 
spend the afternoon shopping 
along Main Street. 

Adele and Lisa found a booth 
selling peaches bigger than their 
hands, and at less than a dollar, it 
was a must buy. We all found deli-
cious food and Jacob bought bison 
burgers to make for dinner.

I found a drugstore with the original photo booth and soda 
fountain from the 1950’s! They had some really cool vintage 
signage and advertising on the walls from when the store first 
opened. We also checked out a bunch of thrift stores and  a 
western store that sells anything made out of cow.  You could 
smell the leather from down the street, and it was almost over-
powering in the store itself.

That night, we came back into town to go to the rodeo. A few 
of us had been to a rodeo at least once in our lives but there 
were a few people who grew up on the east coast who had 
never even seen one on tv! 

I don’t know which was more entertaining, the rodeo, or the 
reactions to the rodeo. My favorite events in the rodeo were 
the kids events (where they have to catch the lamb), the
Barrel Race and of course, the bull riding.



photos



photos



Day Four



Day four started extremely early with Todd picking us up 
around 7am  to go hiking at Fish Creek. The hike started 
mostly downhill as we headed towards the base of the water-
fall but soon changed to an extreme vertical as we headed up 
towards the top. We hiked for about 2 hours before heading 
back to the house to get ready for brunch.

In order to get to the restaurant for brunch, we took an 
amazing gondola ride to the top of the moutain. Not only were 
the views amazing, but it was a really cool way to get to the 
restaurant. 

Once we got to the top, we walked around for awhile and 
took pictures from the deck before we were seated in the 
restaurant. We all ate way too much food, which made it hard 
to get to work after we got back to the house.



photos



photos



Day Five



Day five was primarily a work day. Over breakfast, we all 
discussed how far we had gotten on our individual projects 
and what we all needed to complete yet. We agreed that we 
should probably spend the majority of the day working to 
ensure that we were able to complete everything we wanted to 
before the final meeting with Kate.

In the afternoon, a few of us sat outside in the sun for a few 
minutes to take a break when we met a new friend! The 
neighbor’s cat wandered over and was extremely friendly. 
She even tried to follow us in the house!

Jami and Jacob decided that we should cook at the house for 
dinner and they volunteered to make pizzas for everyone, 
which we ate while watching the extremely entertaining 
Olympics Closing Ceremony. 



Day Six



Our last full day at camp was pretty 
busy since we were meeting with 
Kate for the final presentation in 
the afternoon after Todd gave a 
talk about marketing yourself as a 
designer. 

Once that was done, we were all
excited to have a night out,
celebrating the completion of our 
project and the last night of camp.

The Design Guild took us to
Sunpie’s Bistro, a New Orleans 
style bar and restaurant with a huge 
patio on the river for the closing 
party. Many of the guild members 
were there and we all were able to 

chat about our experience and thank the guild for the
amazing opportunity. 

The rumor was that the Hurricanes at Sunpie’s were the
must get drink, so of course, we all ordered them. Three
hurricanes later and Adele and Lisa were in the rivers,
swimming with their clothes on. 

From there, we went back to Laundry for more drinks and 
food. Jami and Jacob were brave and tried the Black Garlic 
Scotch, which was SUPER stinky. Lisa tried the Maple Syrup 
Slim Jim Bourbon, which was not so good.

After many, many drinks and laughs with new friends, the 
evening ended with us singing Fat Bottom Girls with our cab 
driver, heading back up to the house at 3am.



photos



Reflections



I am so grateful for the opportunity to participate in such an 
amazing experience. Steamboat Design Camp created an 
entirely new community of designers in one short week. Not 
only did we create new friendships, but we were able to help 
a local non-profit and give back to the community. 

Working along side designers from around the country and 
at various stages in their careers, provided me with
invaluable knowledge and opportunity to learn from others in 
a pretty amazing setting. 

I know that long after camp is over, we will continue to build 
upon the community we started in August and utilize each 
other as a support system in our personal and professional 
lives. 




